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About the brand

Thom Browne is an American designer, who opened his brand in 2001 and made his clothing line to be
made-to-measure. He had no financial backing and had to do his marketing by guerilla marketing as he
wore his designs around the city and through word of mouth marketing. He was then able to showcase
his collection in New York Fashion Week in 2004. In 2006, Browne then built his first retail store in New
York and collaborated with Brooks Brother, which was a successful collaboration that they decided to do
another collaboration in 2007. He also did another partnership with Moncler called the Moncler Gamme
Bleu in 2009 for 8 years up until 2017. Thom Browne did a lot of collaborations, not only in the fashion
industry but also in different categories. In 2020, Thom Browne did collaborations with Nordstrom,
Samsung, and FC Barcelona.

In 2016, Rodrigo Bazan was elected as the CEO of Thom Browne which brought the brand into new
horizons as it has expanded Browne’s store locations from only 16 stores to 60 stores around the world
such as London, Seoul, Shanghai, and Tokyo. It's also planning to open 15 new stores. Ermenegildo
Zegna acquired 85% of the company leaving Browne with the remaining 15% of the shares. Zegna, as
a leading high-end menswear brand focusing on suits, matches with the vision of Browne’s brand. The
brand will help Thom Browne with fabrics, manufacturing, and networking.

Ways to Improve Interactive Marketing

Social media is always a useful tool for marketers to communicate with the target audience. It's more
important for Thom Browne to use the area’s most used networking platform. For example, people in
China use Weibo, and people in Japan use Line, so | think it's important for the brand to expand its social
media to communicate with a larger customer group.

Thom Browne did not use any display advertising or traditional advertising since it relates to its brand
identity as a more traditional brand. However, there are ways to improve their marketing such as the use
of guerilla marketing since it’'s inexpensive and correlates to their branding. The brand can hire people to
walk around the streets with uniformed outfits or unique clothing pieces Thom Browne. Guerilla marketing
is part of interactive marketing as people can post the videos they take online- viral videos.

In this proposal, | will maintain its branding as a traditional brand while focusing on ways to improve and
effectively communicate its brand to their customers.
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Website:
https://thombrownemarketing.weebly.com
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FALL 2021 COLLECTION

. thom browne. fall 2021 women's & men's collection teaser ... follow me ...

Watch on (2 Youlube

DISCOVER

(U »

Wateh later  Share

WORLD COLLECTIONS FIW 2021 SCHOLARSHIP AMERICA

COLLECTIONS

. thom browne. womenis & men's fall 2021 collection. (Y

THOM BROWNE.

Watch on (&8 YouTube
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| added a ‘Collection’ site which is where
Thom Browne uploaded their newest and
past campaigns.

A link will be added to the pictures to bring
customers to a specific marketing campaign

4

THOM BR}ZG\/NE.
NEW,YORK

Homepage and navigation menu. The first thing
you see is the recent video trailer that come out for
their F/W 2021 collection. | match it with what their
website is showing. The homepage will serve as a

general overview of the campaigns shown in the

website as a first impression.

... ALL DAY IN THE OFFICE

THOM SUPPORT ABOUT SOCIAL

THOM BROWNE X FC BARCELONA

page to show a detailed view of what the
campaign is about.

The pictures added are in black and white to
create a similar aesthetic as the main page.



First campaign
The first campaign is a branding campaign.

The campaign will be a short video showing the different occupations of different Thom
Browne customers. They would be portrayed with a suit, and with the classic typewriter
instead of a laptop.

Most of Thom Browne’s campaign videos are very simplistic, | want to make this video with a
similar concept. This time, the concept is called ‘workplace uniform’. It will show how different
workers can style Thom Browne’s products according to their occupation, such as an athlete,
businessman, or lawyer. The concept could be delivered as a video or photographs.

Moreover, we can also use the opportunity to promote this campaign for labor day. (usually
held on the first Monday in September). Labour day is an important national holiday because
the people in history have risked their lives to fight for their working rights.

Goals for the marketing campaign:

The first goal is to gain awareness of Thom Browne as a brand and its products. The first goal is to increase sales
by 7%.

We want to build a positive image for Thom Browne and create an impact for the American people to understand
the national holiday and honor the efforts of the workers who fought for our working rights.

The second goal is to increase website traffic by 12%.

We want to attract people of all occupations to recognize Thom Browne as a brand and a brand of choice to buy
sulits.

LABOURDAY




2nd campaign
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The second campaign is a charity public relations campaign. The idea of the campaign is for Thom
Browne to create a good image for the public. Thom Browne doesn’t do a lot of marketing since he likes
to create designs that can already gain a lot of attention. However, in this campaign, Thom Browne as a
brand could support students in need or invest in the future generation for the future generation to relive
the classic American suits. It is inspired by traditional boarding schools. Uniforms are great because
uniforms allow people to feel united and it makes people look neat. Thom Browne could put out a new
collection related to school uniforms to highlight children.

This campaign will be in collaboration with ‘Scholarship America’ to support the future generation of
Americans (students). Scholarship America is a non-profit organization founded in 1962 that helps
students in the United States to pay their college tuition fees. Since Scholarship America is only for
American students, Thom Browne could also partner with ‘Save the Children’. Save the children is

a nonprofit organization that helps children through healthcare and education. Examples of other
partnerships with the organization include Johnson & Johnson, lkea Foundation, Google, and Facebook.

The collection for men will include a black blazer with matching shorts or trousers (without the stripes).
Women'’s collections will include the same black blazer and grey (short or long) skirt. The campaign will be
held in the summer in June so the profits raised from the campaign would go towards children’s education
for the fall in August.

Sample collection:

|
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The campaign page will follow the format of the main
website of Thom Browne.

There will be a big picture on top, a text on the
bottom left, a picture on the bottom right and more
pictures underneath.
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THE FUTURE GENERATION

The model we're going to use is a younger model that could represent youth, motivated, and educated. The first
model is Han Hyun Min, a South Korean-African model. He was born in 2001 and he’s one of the most popular
models in South Korea. He’s able to balance school and his work as a model, which could be a good example for
a lot of students. As the concept of this campaign is education, he could represent the college students.

The goal of this campaign is to increase the image of the brand and awareness towards unfortunate students
who are not able to pay their tuition fees; raising $1M to donate to charity. The second goal is to achieve a 10%
increase in sales and a 25% increase in visitors to their website.

V.

The second campaign idea is ‘Scholarship
America’.

v,

ppgrereiiing

The page contains the information on why
education is important for individuals and how
the brand can help people get the appropriate

education.

h_m0519/

ACK BLAZER

DISCOVER THOM BROWNE SCHOOL UNIFORM

https://www.instagram.com/h




SEM Objectives

n SEM Marketing is paid advertising internet marketing by promoting websites while customers are typing
and searching for the specific products they want to purchase.

'WORLD COLLECTIONS F/W 2021 SCHOLARSHIP AMERICA CONTACT US

Customer service

+ ndicates required field Thom Browne’s goal for SEM marketing is to bring a 20% increase in website visitor clicks through popular
e s average monthly keywords. This SEM marketing will also promote our Labour day campaign as well as our
L charity public relations. We also want to increase visibility in the search engine with the right keywords.
Location: United States
| Daily budget: $900
Monthly budget: $27,000
PRESS@THOMBROWNE.COM
Avg. Monthly searches  Top of page bid (Low range)  Top of page bid (high range)
(Suit)
- Short suit men 1K-10K $0.61 $2.26
- Mens suit 100K-1M $0.59 $2.70
ALLDAY INTHE OFFICE - womens suit 10K- 100K $0.43 $1.43
- Designer suit 1K-10K $0.49 $3.27
- Made to measure suit 1K-10K $1.24 $14.41
THOM BROWNE CAMPAIGN LEGAL CONTACT US - Seersucker suit 10K-100K $0.39 $0.72
(Occasion)
- Business casual clothes 1K-10K $0.87 $8.95
- Casual blazer 1K-10K $0.50 $1.59
- Mens office wear 100-1K $1.05 $9.80
- Work clothes men 10K-100K $0.67 $4.20
- Work from home clothes 1K-10K $0.72 $3.80
Contact us page for extra information on Thom Browne’s services taken from the original website. (Bags)
<htt // th b / / tact S - Briefcase for men 10K-100K $0.75 $2.48
ps://lwww.thombrowne.com/us/contact-us - Animal bag 100-1K $0.63 $5.10
- Canvas tote bag 10K-100K $0.66 $2.99
On this website, people can contact Thom Browne through the message box, either for more - Designer gym bag 100-1K 5070 $1.85
. . . . . ) . . . - Mens pouch 1K-100K $0.60 $2.14
information, services, or questions regarding employment. I'm also going to add all the social media
accounts at the bottom of the page, and also subscribe to Thom Browne’s newsletter. (Thom Browne products)
- Gender neutral perfume 100-1K $0.61 $1.41
- men skirt 10K-100K $0.52 $2.17
- sport coat 10K-100K $0.56 $1.84
- men grey blazer 100-1K $0.56 $2.16
- shirt dress 10K-100K $0.53 $3.34

(Campaign related keywords)

- Scholarship America 1K-10K $1.06 $6.39
- Preppy mens clothes 1K-10K $0.76 $4.48
- Education campaign 100-1K $2.00 $5.21
- Labor day 2021 100K-1M $1.00 $2.00

- Right to work 10K-100K $1.40 $3.66



thom browne X Q

Google

Q Al Q Shopping & News [ Images @ Maps i More Settings  Tools

About 37,800,000 results (1.44 seconds)

Group 1 Keyword: Campaign related keywords

Since my campaign is about education, | wanted to add

Ads - thom browne y . i i ki =0
i v keywords such as preppy men’s clothes or education Gn Ot e Wi O e e
, campaigns. : .
T s, - ; QN%;W M e
A Y = San Francisco, WY ‘1‘
) Moro mages Keywords: 2 et el o

Thom Browne < - Scho|arsh|p America VRPORTER Sk Nosen  Soatami..
Thom Browne Thom Browne Thom Browne Thom Browne Thom Browne American fashion desi f o (55055 s comng e -
Yellow RWB...  Multicolor...  White Logo... - White Cott...  Kids - Light... mencan fashion cesigner - Preppy men’s clothes Poarats e sqmn 98157 '
$40.00 $40.00 $30.00 $450.00 $270.00 thombrowne.com . H 1.1 sock: men's St & g -
ssense.com ssense.com ssense.com Thom Browne Thom Browne @ Ed ucatlon Campalgn beren @ Men's Linen \éva“;m

Free shipping Free shipping

Ad - www.thombrowne.com/

Thom Browne Official ® - M/W SS 21 Collections

Ready-to-Wear, ies And Shoes. C y Shipping And Returns. Secure Mobile
Payment. Contempory Athleisure. Express Shipping. Make A Statement. Collect In Store.
Athletic Luxury. Classics with a Twist. GQ Designer of the year.

Thom Browne is an American fashion designer. He is
the founder and head of design for Thom Browne, a
New York City-based menswear and womenswear
brand. Browne debuted his womenswear collection in
2014. Wikipedia

Born: 1965 (age 56 years), Allentown, PA

Nationality: American

- Labor day 2021
- Right to work

Ciosed - Opens 12PM Sun

& "Bonobos somohow mal

Nordstrom

(1,075) 55 - Morss dlohing store

(415) 2438500
M Sun

opsota 22021 Gorgo

$195.00

$105.00

Partner: Andrew Bolton

www.thombrowne.com Siblings: Pat Browne

Tham Rrawma Nffirial \Waheita | THOM RRMA/NIE NIFWW VORK - e

* 466-5t 054
GoogleAds | Keyword plan a o o | @ A cammvernanit £

s s
SEARCH  REPORTS SRS

< Plan settings © Plan name: Plan from Mar 13, 2021,3 PM, G...

The advertisement/SEM that come out after searching ‘Thom Browne’ is their Men and Women
S/S 2021 collection. Some other websites/retailers are also using Thom Browne as part of their

Locations: United States Language: All languages Search networks: Google Next month Apr1-30,2021 + >

Keyword ideas

Saved 15 minutes ago

Grouped ideas ‘ CREATE CAMPAIGN ™ 3

FORECASTS NEGATIVE KEYWORDS HISTORICAL METRICS =
SEM marketing Plan overview
Adgroups Your plan can get 220 clicks for $3.5K and a $65 max. CPC @ v
Keywords
Locations Clicks Impressions Cost CTR Avg. CPC Avg. Position
Add i
220 99K  $3.5K 22% S16 1 metrics
Daily Budget: $180
B RATE THIS FORECAST
° m
coLumns
[J  Keyword 4 Ad group Max. CPC Clicks Impressions Cost CTR Avg. CPC
Other keywo rds that | Want to use but are not the beSt Choice. [J  Education campaign campaign related keywords $65.00 0.00 0.00 $0.00 - -
[  Labor day 2021 campaign related keywords $65.00 034 20.32 $3.20 17% $9.40
D Preppy mens clothes campaign related keywords $65.00 12.64 1,109.88 $220.03 1.1% $17.41
- Everyday suit (Iack of ave rage monthly search) O rrttowork compaign et keywords | $65.00 127 c2mm0n 164 -
[ scholarship America campaign related keywords $65.00 193.47 801817 $3,036.18 2.4% $15.69

- Business casual women (too expensive)

- Athleisure clothing (Search Engine would prioritize athletic clothing
brands)

- Basic suit or simple suit (no keyword result)

- Formal wear (Thom Browne doesn’t want to associate much of its
products with the term formal wear)

- Uniform clothes (Search engine will come out with scrubs)

-50f5

Keyword Planner can be used to generate keyword ideas, but it doesn't guarantee improved performance. You're responsible for your keyword choices and for complying with our advertising policies and any applicable laws.

Ad - thombrownemarketing.weebly.com/ v

Thom Browne Official Campaign | Scholarship America

Discover our uniform collection and shop now to contribute to our future generation.
Complimentary Shipping And Returns.

Ad - thombrownemarketing.weebly.com/ v

Thom Browne Official Campaign | Our Future Generation

Discover our new uniform collection. Stay in school and stay preppy. Complimentary Shipping
And Returns.




X 4. GoogleAds | Keyword plan
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Your plan can get 2.1K clicks for $5.4K with a $180 average daily budget & Your plan can get 250 clicks for $5.4K with a $180 average daily budget ©

cie Improssions Gost

21K 160K $54K 1.3% $2.58 1.4 A+ 5E 250 17K $54K 1.5% $22 1

i
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Group 2 Keyword: Suit Group 3 Keyword: Occasion

Keywords: Keywords:
- Short suit men - Business casual clothes

- Mens suit - Casual blazer

- Womens suit - Mens office wear
- Designer suit - Work clothes men
- Made to measure suit
- Seersucker suit

- Work from home clothes

X 4. GoogleAds | Keyword plan “ 2 x 4 GoogleAds | Keyword plan

Adgrops Your plan can get 1.1K clicks for $4.6K and a $5.50 max. CPC ©

11K 91K $4.6K 12% $4.03 1.2 +i

Group 5 Keyword: Thom Browne Products

Group 4 Keyword: Bag

Keywords: Keywords:

- Briefcase for men - Gender-neutral perfume
- Animal bag - men skirt

- Canvas tote bag - sport coat

- Designer gym bag - men grey blazer

- Men’s pouch - shirt dress

SEO Objectives

SEO is an organic search engine result in which we have to organize the keywords on what we think is the best to
increase the chance of appearing on the search engine.

We want to decrease our marketing budget by using SEO marketing, which also builds credibility as people would
trust organic searches better than paid searches. By increasing our backlink profile, by including the link to our
website from quality websites, readers are more likely to believe the writer and increase clicks to Thom Browne’s
website. Moreover, by using the right keyword that describes the campaign and/or the page, the search engine will
be able to filter for the right product for customers.

On both of the campaigns, | provide descriptions of the campaign with descriptive words and informative
sentences with the keywords included on the page.

SEMRUSH Features

o° seo thombrowne.com
55 SEO Dashboard Dashboard > Domain Analytics > Backlink Analytics \qLinkbuildingideas @) User manual @B Send feedback
COMPETITIVE RESEARCH H
Backlinks: thombrowne.com 2 it

Domain Overview
iy ; Report Scope: Root Domain v | Categories: Beauty & Fitness > Fashion & Style > Fashion Designers & Collections 9 more
Traffic Analytics

Organic Research Overview | Backlinks = Anchors Referring Domains Referring IPs  Indexed Pages Competitors
Keyword Gap
Backlink Gap
Backlinks Backlink Types Link Attributes
128K +s8K -49.9k

KEYWORD RESEARCH
Keyword Overview

N Text _ 78% 99.8K Follow _ 97% 124K
Keyore Maglc ool Referring Domains

Keyword Manager 3.5K Image [ | 21%  27.9K Nofollow I 3% 39K
Organic Traffic Insights.

Form | <1% ] Sponsored | <1% 6
Referring IPs
LINK BUILDING <1% <1%
3.6K Frame | 1% 2 uGe | 1% 1
Backlink Analytics
Backlink Audit
Link Building Tool
Bulk Analysis Backlinks 1-100 (99,758) 2 Table settings | [ & Export
RANK TRACKING Links per ref. domain 113 ] 10| [[Ainks | Foliow | Nofotlow | sponsored | ucc | Bytype | Text v New Lost \ v
Position Tracking
PageAS = Source page Title and URL Ext. Links Int. Links Anchor and Target URL. First Seen Last Seen
© LocalSEO
82  The Wellbeing Guide | Wellness Edit 412 93 Visit Website 295ep'20 10 0ct'20
© Advertising wellness-edit.com/ www.thombrowne.com/uk
Text  Lost
(© Ssocial Media
7 Boys in short shorts 11 133 Preppy shorts from Thom Browne 19 May'18 7 Sep'20
) bringbackshortshorts.blogspot.com/ thombrowne.com/
(2 Content Marketing

www.thombrowne.com/

Preppy shorts from Thom Browne 25Aug'16  22dago
thombrowne.com/
Text

68 style.soshified.com/ ¢ 27 2217  thombrowne.com 6Jan'21 30Jan'21
www.thombrowne.com/us/shopping/mrs-tho
m-mini-crossbody-bag-13253724
Tt Lost

68  style.soshified.com/ 34 2,274  thombrowne.com 10 Feb'21 13 Feb'21
www.thombrowne.com/us/shopping/classic-l
ong-sleeve-button-down-shirt-in-white-oxford-1

1834231
Text  New
66  Samsung Plans 6.7-inch Foldable Phone That Co... 35 200 Thom Browne 12 Sep'19 26 d ago
www.bloomberg.com/news/articles/2019-09-0 www.thombrowne.com/au/

3/ -inch-foldable-phone-that-col

lapses-into-square
66  The Newest Fashion Collaborations of the Mont... a3z 109  SHOP NOwW 26 Jan'21 19d ago

Fashi

www.elle.com/Fashi www.thombrowne.com/us/ (-
n-launch-collaborations-january-2021/ Text  Nofollow




SEO #1

Oxford shirt is always a part of their collection. Moreover, their grey suit is always promoted by the founder, Thom
Browne who would wear it out outside as a lifestyle suit or a formal suit for interviews. Their grey suit is their
classic piece, which speaks out about their brand. Moreover, suits are garment classics, which a man wore in the
late 19th century and the 20th century, which was the start of the labor day celebration.

pXi W/ Build Pages Theme Apps Settings Help - a-

< SEO Settings THOM BROWNE.
WORLD  COLLECTIONS  FMW 2021 NEW YORK
n

LABOUR DAY

/w2021
=

Celebrate labour day
weekend with Thom
Browne. Shop our classic
Men's grey suit. A wardrobe
essential pictured as

men's grey suit, men white
shirt, oxford shirt, button
down collar shirt, white
button down, men's formal
wear, white button up

: i i |
I—. Remove Weebly branding and customize the footer on your 7 o
— website by subscribing to a plan.
« Predict how your web page will look in Google's search

seSyllisnize your SERP snippets for higher click-through rates

Lead the way to more leads

X Fobde Hire PPC Specialists
with optimized

fiverr

34 Display Options Notes

TP

1f you select the Add a date
checkbos, today's date willbe filled in
automatically.

URL

% Move Your Onsite SEO to Next Level % Read Our Review on Surfer SEO -

) SEO-Friendly Hosting ¢} Check Out The 5 Best Web Hosting for SEQ -

»n on your Google account - Protect your Google account against password theft

Publish

Link: https://thombrownemarketing.weebly.com/fw-2021.html

name: Plan from Mar 16,2021,9 PM, G, Locations: United States  Language: All languages  Search networks: Google  Nextmonth Apr 1 - 30,2021

NEGATIVE KEYWORDS HISTORICAL METRICS
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*4 Everything Labour Day Outfit| THOM BROWNE NY

2 S R Y

“ News

| More

GO\I\lJ\AI«I\IJ\lglC >

123456780910 Next

Search

hHelp  Give us feedback

s Privacy  About Google

Your plan can get 39 clicks for $91 and a $3 max. CPC @

Clicks Impressions Cost CTR Avg. CPC Avg. Position

39 4K $91 1.0% $236 1.4 i conversion

Daily Budget: $3.78

= GoogleTrends  Explore

® labor day
Search term

United States ~ Past12months Al categories ¥ Web Search

Interest over time o<
Sep6-12,2020
labor day 100

Interest by subregion Subregion v ¥ <> <&

e Sipes Google trends

BB RATE THIS F
Ad group Max. CPC Clicks Impressions Cost
labour day $3.00 1568 182109 $34.62
labour day $3.00 225 18523 $526
labour day $3.00 1952 180268 4813
labour day $3.00 08 15720 $223
labour day $3.00 042 2844 $1.08

GoogleTrends ~ Explore

® mens formal wear
+ Compare

United States Past 12 months v Al categories ¥ Web Search ¥

Interest by subregion Subregion v & <> <
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Backlink- Men’s magazine article and lifestyle publisher

< https://www.dmarge.com/best-suit-brands> *edited

This article matches Thom Browne’s business DNA. DMARGE is a quality men’s platform for fashion, health, and
travel. This article links directly to Thom Browne’s website. | have added keywords such as classic American suit,
tailored suits, and formal wear into the description that match Thom Browne’s SEO choice of keywords.

DMARGE STYLE HEALTH MONEY TRAVEL BUYERS GUIDES

COOL SUITS & THE BRANDS DOMINATING TODAY'S
SARTORIAL GAME

vifiri=

LAST UPDATED Friday 1st January, 2021

Thom Browne

New York based brand fouded in 2001, Thom Browne is a designer specialising in modernising the classic American suit.
Thom Browne speiclaises in high quality wool tailored suits. He wanted to make suits as an everyday wear, not just formal

wear.

Shop Now



. our campaign idea. Although Going Assistant is not a magazine, there are a lot of people who trust its website’s
i capability. It also matches the campaign idea of supporting education. <https://blog.givingassistant.org/companies-
that-support-education/> *edited

SEO #2 e o e Backlink- Cashback deal website- a blog post writing about companies that support education, which matches

There are not a lot of people who are fortunate enough
to be able to get an education. Thom Browne will
partner with Scholarship America and/or Save the
Children to donate their profits to these charities.

(0@ givingassistant 2z7  SHOPATGIVINGASSISTANT  NONPROFITS ~  COMPANYNEWS ~ GIFTIDEAS  SHOPPINGTIPS v FAMILY v Q
The keywords that I'm going to choose are pleated I
skirt, scholarship America, and a button-down shirt. m ]
(Other keywords involve school uniform skirt, save 1
the children, tailored blazer, and a cardigan sweater.)
A pleated skirt is a basic need for a preppy outfit
inspired by school uniforms. Scholarship America is
an organization that helps individuals with their tuition
fees through scholarships; it's the main part of the
campaign. A button-down shirt is also essential for
the classic American wardrobe, which can be worn
with skirts or pants. Another important keyword is the

If you buy a product or service through the links found on The Giving Assistant blog, we may earn an
affiliate commission.

S%port%cation
o = ;

1 @ giving assistant

Join and Get S5

Home » Nonprofits » Awareness Campaigns » Shop These 7
Companies That Support Education (2021 Review)

Latest Posts

Best Spring Sales 2021: The Home

cardigan sweater, which has the most impressive and Shop These 7 Companies That
predicted Clicksl Su pport Education (2021 Review) 35 Books by Black Authors to Read in

Last Updated Feb 9, 2021 by Julie Gniadek

EA 3 N 21 Black-Owned Beauty Brands to
Most of us were taught that “sharing is caring” and “knowledge is power.” v

" " . . Shop Now (2021
However, through the years, it seems that it has become increasingly P { )
difficult for children to get access to quality educational resources. Get Fast, Free Shipping with Vistaprint

Custom Face Masks (2021 Review)
Thankfully there are a number of brands and companies who care deeply

about supporting children and education. We've made it easy to turn your Top 10 Best Generators (2021 Review)
shopping habits into charitable actions. Here are seven companies that

Top 10 Best Patio Heaters (2021

support education. X
Review)

Corporations That Are Giving Back to Education
in2021

1.Thom Browne

R e

Link: https://thombrownemarketing.weebly.com/fw-2021-353931.html

Thom browne offers a variety of clothing items providing for men, women and children
wear, while also promoting gender neutral through clothing products and marketing
campaigns. From tailored blazers, button down shirts, pleated skirts and cardigan sweaters,

which can be used in a variety of situations.

Give Back to Scholarship America/Save the Children organization when you shop Thom

Browne School Uniform Collection.



SOC|a| Med|a Facebook Page Link: https://www.facebook.com/Thom-Browne-Marketing-104658305072891/

Goals

Thom Browne has always used consistent format to post their contents.

- Increase 10% likes/impressions on Social Media posts

- Increase 6% followers on Social Media accounts

- Increase customer interactions; finding a way to post customer’s pictures on Facebook and through the
introduction of Line

Post Details
Video Post

59,456 roopio Acached
Facebook Developers
Bl 12200 21,625 v ves

Facebook is helping developers realize their visions. Register o attend F§
online at hitp:/ibf8.com/stream.html 862 Likes, Comments & Shares

565 517 48
On Post Shar

Overall Marketing Goal through Facebook ads

I The overall goal is to increase traffic to Thom Browne's website and to reach as many people as possible within

the target market to increase brand awareness. Thom Browne is going to use image ads to increase traffic by

NEGATIVE FEEDBACK.

— S using campaign images that will speak out about the brand’s image and products. The Second campaign would
e S G o use a video to give an overall idea of how customers could wear Thom Browne as a lifestyle and leisure wear not
Social Media platforms: just formal wear.

EYII0

ibLike A Share =/ SuggestEdits | - Contact Us @ send Message
Posts
Thom Browne Marketing
* Thom Browne Marketing Advertising/Marketing
Instagram, Twitter, Facebook, Youtube, and Line. Thom Browne has not used Line as their marketing option, but | o .kg? - .
believe that using Line will be a good choice as one of Thom Browne’s main target market is Japan. ion Buowichbirensssecuripenteginonon ® Contact Thom Bromne Marketing on
Thom Browne EhomeTowne @ ::::;Tr:emarkeling.weebly.com
Marketing please support:... See More

53 Advertising/Marketing

Home

Content plan with five unique types of content you can post on social media:

Posts ﬂ Page Transparency See More

Facebook is showing information to help you
better understand the purpose of a Page. See
actions taken by the people who manage and
post content.

Reviews

Photos

- Most of the content posted on Thom Browne’s social media account is about ‘Discover now, on thombrowne.com.” and so

About {0 Page created - April 10, 2021

Collection pictures are very important to each brand Community L E—
- (Re)Reposting customer’s editorial pictures that match Thom Browne’s aesthetic; usually, models are shown in a stiff
posture

English (US) - Espafiol
Portugués (Brasil) - Frangais (France)
Deutsch

+

- Reposting celebrity pictures for runways, magazines, press to attract attention from potential customers

- Supportive of important issues in the community; LGBTQ+ stance/Pride month, StopAsianHate, BlackLivesMatter through
messages, pictures. We can also link nonprofit institutions that relate to these issues.

- Photos of fittings of the tailored suits or to have interactions with customers through questions of comparison which
products customers like better.

- Promote the brand campaigns possibly through interesting photographs or interesting styling

Privacy - Terms - Advertising - Ad Choices [>
Cookies - More -
Facebook © 2021

oy Like (D comment /> Share

Promote the brand through campaigns or models
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Campaign #1

The objective is to increase traffic to the website by targeting men and women to purchase the Thom Browne
school uniform collection and donate to affiliate organizations. The name of the campaign will be ‘Supporting the

Future Generation.’

In the first image, we’re showing the Thom Browne uniform collection and the caption is to help support different
organizations for people who want to start or finish their education.

In the second image, we want to spread awareness of how important education is for children. The link will be sent

to people to the education campaign to the campaign website.

The target audience would be people between the age of 18 and 48, who lives in the United States. It is more
likely to target parents for childrenswear from the age of 26-38.

Daily Budget: $25 (for 2 months)
$25 x 61 days = $1525
Click bid cap: $3

Ad Preview [F = 1of1Ad
Desktop News Feed w 20f24 ¢ >
This is an example. View More Variations
o &

Thom Browne Marketing
* Sponsored - Q3
Help us give our future generation a chance to pursue their dream.
Explore the Thom Browne uniform. See our partners.

h K4

E &

THOMBROWNEMARKETING.WEEBLY.COM

Thom Browne School Uniform Learn More
... Find out how to help ...

o Like () Comment £> Share

AdPreview [ ~ 10f1Ad
Desktop News Feed = 20f24 ¢ >
This is an example. View More Variations
O &

Thom Browne Marketing
6 Sponsored - @
Help us give our future generation a chance to pursue their dream.
Explore the Thom Browne uniform. See our partners.

THOMBROWNEMARKETING.WEEBLY.COM

Thom Browne School Uniform Learn More
... Find out how to help ...

oy Like (D Comment /> Share

Campaign #2

The objective is show different ways how customers can wear Thom Browne’s products in different occasions. The
first video is showing different products while the second video is showing one person wearing the garment going
to multiple places. It can be worn to the office as a formal wear, worn out to meet your friends, go play football at

night after work or casual wear to go get coffeee.

The target audience would be people between the age of 18 and 48, who lives in the United States. It is more
likely to target parents of childrenswear from the age of 26-38.

Daily Budget: $20
$20 x 100 days = $2000
Click bid cap: $3

Ad Name

Thom Browne Everywhere
ID: 23847454419640246

Facebook Page
Thom Browne Marketing

Instagram Account
Use selected Page

Format
Image and Video

Website URL ‘
https://www.thombrowne.com/us =it
AdPreview [ « 1 of 1 Ad
Desktop News Feed = 20f17 ¢ >
This is an example. View More Variations

O &

Thom Browne Marketing
Sponsored - @

... where should | go next ...

THOMBROWNE.COM

Thom Browne Everywhere Learn More
discover now

Ad Name

Thom Browne Everywhere
1D: 23847454419640246

Facebook Page
Thom Browne Marketing

Instagram Account
Use selected Page

Format
Image and Video

Website URL
https://www.thombrowne.com/us

AdPreview (2 ~ 10f 1 Ad
Desktop News Feed « 20f17 < >
This is an example. View More Variations

O &

Thom Browne Marketing
Sponsored - @

... where should | go next ...

THOMBROWNE.COM

Thom Browne Everywhere Learn More
discover now

o Like (D Comment A Share



Viral Marketing Plan #1- Guerrilla Marketing

Name: Hector on the streets

Description: Uncommon marketing plan that fits with the unique distinctive features of the brand, Thom Browne.
Since Thom Browne is not trying to popularise the brand through advertising and traditional media, Thom Browne
said in an interview for WWD that the garments are preferred to be seen not heard. Moreover, Guerilla marketing
could also bring back memories for Browne as walking around New York City with his designed garment was his

first method to make sales.

Goal: The goal is to create awareness of the brand and create hype. The brand will take advantage of social me-

dia such as Youtube and Instagram to post the event.
Hook: Instagram post about the result of the design on the zebra cross

Transmission: Guerilla marketing; changing the color of the zebra cross into the flag color of Thom Browne, adding

the brand name, as well as the brand icon, Hector throughout the zebra cross as if they’re also crossing the road.

Seedling: Passerbys would most likely post pictures of the unique marketing plan because guerilla marketing

is used to surprise the customers through unconventional methods to market the brand and/or products. Thom
Browne could show the unique garments from their runway shows to attract people’s attention. Thom Browne
could also ask people to use the hashtag #Thombrowneonthestreets to get the customers be involved in creating

awareness for the brand.




Viral Marketing Plan #2- PR event

Name: Suits on walls
Description: The event will include influencers, buyers, as well as customers with high loyalty shop to experience
the event. The event is able to attract people’s attention on social media because of the unique decorations on the

wall.

Goal: The goal is to increase sales and attract buyers into the event and increase the sales of the suits. The event
also creates a relation of the brand’s support of gender equality, which can be used as an important message for

marketing uses.

Hook: The event is going to have free embroidery for people who are able to attend the event. The finished

product is mostly going to be advertised in their social media account, which will attract attention.

Transmission: Thom Browne is using PR event to have a 2-in-1 use; for sales and brand awareness. Thom
Browne might promote thier new collection or put up their unique or most popular suits on the wall to attract
people’s attention. The floor can be Thom Browne’s shoes designs as a wallpaper or put shoes art installations
spreaded out on the floor. The middle of the event will showcase the brand’s way of styling the clothes, also

showcasing their classic suits as well as showcasing their unique garments.

Seedling: Attendees of the events are most likley going to post pictures about the events, livestreaming the event
on Youtube and posting clips on IGTV would also be helpful to popularise the brand. Thom Browne could use

#suitsonwalls hashtag to promote the brand.
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Goals of the campaign:

The goal of the campaign is to appeal to the customers with the multipurpose use of the products in which
customers can use the products for work to the office or work-from-home outfit for meetings, or as a lifestyle suit to

dine with friends. : = Q\ " T W ﬁg
% WEAR YOUR SUITS EVER

A campaign name: 7 _ A\ PPE k

Wear Your Suits Everywhere ' ¥ - DISCOVER NOW

Targeting settings: location, audience, demographics, and content topics:

Location: United States

Audience: Impressions 500M - 1B

Demographics: Age: 25-54, Income range: Top 10%-40% (need to be able to afford and is willing to purchase
Thom Browne’s products)

Content Topics: Thom Browne, men’s custom-tailored suit, business wear women'’s clothes, Weekly THOM BROWNE

NEWYYORK

THOM BROWNE

Audience insights ': NEW YORK

Ads using audience targeting must comply with the Personalised advertising policy. Sensitive keywords will serve contextually only, or may not serve at all. All campaigns are United States, English, Display

subject to the Google Ads advertising policies and must not contain any inappropriate content. Learn more

Weekly impressions
Audience name Thom browne 500M - 1B

Include people with following interests or behaviors @ Gender '
69% female e v A Y -
O People with any of these interests or purchase intentions @ Age v
21% 55- 64

y N
- 2%
o
thom browne € mens custom tailored suit € business wear women's clothes € Topics '
Apparel, Suits & Business Attire, M. e !

Add Google search terms

@ People who searched for any of these terms on Google @
Only on campaigns running on Google properties. On other campaigns, terms will be used as interests or purchase intentions. Parental status
62% non-parents

DISCOVER NOW

Expand audience by also including

People who browse types of websites
People who use types of apps
People who visited certain places

Budget and CPC bid:
Budget: $40,000
CPC Bid: $0.64

The first ad displays people wearing suits outside of the office, however, they are all together in one place which
can indicate that they are getting off work.

WEAR YOUR SUITS
EVERYWHERE

The second one show someone on the streets as well as people in the office, which matches the title of the | s

campaign. WEAR YOUR SUTTS
EVERYWHERE "

- DISCOVER

NOW
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Style Grooming Recommends Culture Wellness GQ Sports Videos The GQ Shop

Courtesy of Thom Browne

ADVERTISEMENT

WEAR YOUR SUTTS
EVERYWHERE

£ DISCOVER NOW

Browne has been one of the leaders in gender-fluid fashion—his men’s skirts are strong sellers—
and started showing his men’s and women’s collections together back in March. He’s fond of saying
that tweaking the suit just a bit drives people wild because it's such a conservative form. But this
collection felt less subversive and more serene. Is it that our eyes are adjusting to the image of men
in skirts and dresses, or has something about Browne’s approach changed? In part, he said,
referencing the androgynous shapes of the 1920s made the shapes less suggestive—women’s slim-
lined skirts and dresses from that era fell on the body almost like men’s tailoring, so this iteration
of gender fluid fashion just looks less wild than, say, Marie Antoinette’s boned and sculpted pre-

Revolution frocks.

https://www.gq.com/story/thom-browne-ss-21

Newsletter Subscribe Q

T
o w
THOM BROWNE
NEWYORK

WEAR YOUR SUITS |

EVERYWHERE

DISCOVER
NOW

GQ is an American men’s magazine, offering
articles on Fashion, Lifestyle, Sports, Culture,
as well as Grooming.

GQ is a good choice for display advertising
because of its target audience. Their
audience has an average age between 35-
40, with 73% readers men and 27% readers
women.

Metrics

1. Conversion Rate
2. Engagement

3. Audience

4. Acquisition

5. Demographics

£ Gen

Site Description
~ sEo
# Ed
2 ™

Meta Keywords
HU2Y
& sl

1. Conversion Rate

Conversion rate is very important for a business because it

allows the business to identify the activity of their customers.

X Web stream details

http:

STREAM 1D
2601587737

6-9026DV6ZZG (]

+3more

Use existing on-page tag

Conversion rate can be calculated through measurable actions

such as a click on one of the campaigns or mediums in the
website that could be counted as conversions. The formula

is (conversions / total visitors) * 100%. A low conversion rate

could mean that the campaigns are not working well. Moreover,

Conversion rate should be measure after the campaign have

been implemented to see the performance of each campaign to

see their success and which type of campaign they should put up

longer.

with relevant events. You must ensure that no personaly identifiable

section of your HTML O, if you use a website builder (e.g. WordPress, Shopify, etc), copy the global site

~con/gtag/js? "></script>

o

WHAT ARE YOUR TOP CONVERSIONS?

Conversions by Event name

EVENT NAME

CONVERSIONS

No data available

Last 7 days ¥

Q Search n
Event source
Event medium
Event campaign
Event Google Ads ad group ID
Event Google Ads ad group name
Event Google Ads ad network type

Event campaign creative ID

View conversions —>



2. Engagement

Engagement is very important for Thom Browne because Thom Browne should look into what is the average
engagement per customers on their website. Engagement can also calculate how effective a recent social media
post is. For example, a recent post on social media gets higher likes and Google Analytics would catch that so that
the brand could identify the cause of the higher statistic.

Thom Browne could identify which  j avayes B e @
page gets the highest viewsto ... - s oz < @ <
know customer’s interests and — Qo (it
intention on what type of product vty
:V s 4 Average engagement time Engaged sessions per user Average engagement time per session USERS IN LAST 30 MINUTES
customers want to purchase. Om 00s 0 0om 00s 0
' @ Monetization USERS PER MINUTE
» & Retenti
» [G Tech
Co As 2 Mui 09
& Events View real time —>
@8 Analy: —
CONFIGURE Views Event it Event count by Event name
. c o W eerew =

3. Retention Rate

HOW WELL DO YOU RETAIN YOUR USERS?

Thom Browne can know what type of platform their
customers are using. Audiences can calculate how many
users are there, the sessions, and their conversions. Thom
Browne could also see how many came back to Thom

User activity by cohort
Based on device data only

Week 0 Week1 Week2 Week3 Week4 Week5

Browne’s website.
All Users 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
. . 28 Mar - 3 Apr
Sessions could measure the number of people who visit the
4 Apr-10 Apr

website without taking into account returning customers.
11 Apr-17 Apr

18 Apr - 24 Apr
25 Apr- 1 May
2 May - 8 May

6 weeks ending May 8 View retention —>

4. Acquisition

Acquisition is important for Thom Browne because google analytics can measure the traffic; measuring active
users and new users. Acquisition measures their engagement rate in each sessions per user. Acquisition also
measures the effectiveness of their social media and other traffic such as emails, organic search, paid search, and
display ads.

We can measure how effective our email marketings for the month and which title catches the most attention to
our customers. Organic search and paid search are important to know which keywords are most successful in
increasing clicks to the website.

Acquisition overview [ Lest2sdays 15 Apr-12May2021 ~ [ <& A2

@ Aiusers  Add comparison +

Users New users USERS IN LAST 30 MINUTES
USERS PER MINUTE

TOP COUNTRIES USERS

18 25 02 09
Apr

EXPLORE

New users by User medium ~ Sessions ~ by Session medium ~ Sessions ~ by Session campaign ~
» (8 Analysis

Demographics overview B wntsons 16 Apr-amay20n - | @ <& A

5. Demographics Al Aratcs | normivomnemariaiing - @ bonavirovrew te R

© wuses | asdconparson o

Thom Browne can see where their customers are
located by country or by city, their gender, age group,
interests, and language. Thom Browne can also
separate their users either by new users or returning
users. Each category can be separated based on
sessions and their engagement rate.

ssssss

The brand should identify their customer groups where
customers open their website. For example, if there is
an increase in customers location from Singapore, the
brand could potentially research the market and open
a new store. Moreover, looking up into the age group
could help with the design of Thom Browne for the new
season that could attract that particular age group.



