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Campaign name: Glossier Pure                                           
                                                                    
A new cruelty-free product line to respond to customer needs.  
This campaign includes an e-commerce merchandising story, social 
media plan, display ads for desired marketing websites and a AB Test 
for email marketing.



Homepage design



Landing page design



Product page design



Instagram Post Mockup



YouTube Advertising Video Post Mockup

Influencer’s YouTube Post Mockup



Viral Marketing

Invite Instagram users to  
"Remove makeup with Glossier" 

 to encourage people to embrace 
their natural beauty and           

to reinforce the collection name 
and its mission, Glossier Pure,    

as a 100% vegan and         
cruelty-free collection. 



Display Ads Designs



Display Ads Designs



Email Marketing 

AB Test



Work Cited: 

Glossier's official website, Glossier's social media (Pinterest, Instagram, Facebook, 
YouTube), Hypebae's official website, Allure's official website, Instagram (#foundation, 
@b.bybanila_offiical, @juhyun_lee13, @espoir_makeup, @elcah, @peechiiie, @gabriellerizzo, 
@esteelalonde, @3ce_official), YouTube (@essiebutton), Unsplash and Emoji.com 

Software used: Photoshop


